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Introduction 
 
 It appears there are thousands of you who don’t call yourself 
writers, but want to write your own product.  It’s often better to do it 
yourself because it saves money on outsourcing and gives you hands-on 
control over the exact path your product’s creation is taking. 
 
 You get to say what goes in, what gets cut, and how the style and 
tone of your work will read once it’s finished.  And believe me, when 
you’re writing your own product, it turns out ten times better than any 
ghostwriter could do. 
 
Does the Thought of Writing Give You Nightmares? 
 
 It’s okay to feel nervous in the beginning. It can be intimidating 
even for the seasoned pro to start a new project and have to come up 
with an angle, fresh ideas, and text that’s interesting to read. 
 
 I’ll admit that I’ve always loved writing, studied it exclusively in 
college, and earned my living as a writer for years – so yes, I’m a pro.  But 
because I’m a pro, I’m able to take concepts that often intimidate the 
average Joe and turn it into a simple formula.   
 
 Even with my studies behind me, I still had to start over when it 
came to writing consumer eBooks.  I was used to academic writing – and 
writing for a nit-picky professor is very different from what John Doe who’s 
downloading an information product hopes to read. 
 
 I learned my lesson when I started getting hired on Elance.  I wrote 
well, but one client came back and said, “Can you just write like we do in 
our email exchanges?”  I struggled with it at first because I had to throw 
out all of the fundamental rules that had been drilled into my head. 
 
Conversation Sells – Choosing Your Point of View 
 



 I’ve been told time and time again by clients and consumers that 
they loved reading my work.  It was different than nine out of 10 other 
eBooks they read because I know how to write just like I’m talking to the 
reader – YOU. 
 
 You have to write in a conversational tone.  Have you ever noticed 
how marketers will jump through hoops to make their sales copy sound 
sincere?  The good ones make you feel like you could trust them with 
anything – and you willingly hand over your money because they made 
you feel like a friend – or at the very least like they knew what you were 
going through. 
 
 Yet when you read the eBook, it’s dry and dull – or you struggle to 
get through the text.  The reason is usually because two different people 
are doing the writing.  The marketer hires someone who knows how to SELL 
to do the copy and someone who can flesh out facts to write the eBook. 
 
 Let me give you an example from an eBook that isn’t reader-
friendly: 
 
 “But for the here and now the purpose of this book is that we are 
going to discuss the proper way for you to select a good business venture 
and move forth in your financial success.” 
 
 What’s wrong with the sentence above?  It’s too stuffy.  Loosen up 
your shirt – rip off your tie, kick back in your pajamas and quit trying to 
impress people. 
 
 Here’s a better (consumer-friendly) way of writing that same 
sentence: 
 
 “What we’re going to do is show you how to choose a good 
business and get rich from it.” 
 
 Oops. I just cut the fat and lowered the page count quite a bit, 
didn’t I? 



 
 That’s okay. Quit thinking in terms of page count. I despise when my 
clients ask for a “50-page eBook” because it means if there’s not enough 
solid information, I have to cram some fluff in there, which I know the 
consumer isn’t going to appreciate. 
 
 When you write, the #1 rule of the marketing world is: Write like you 
do in an email to a friend. 
 
 That doesn’t mean you have to cuss or use smiley faces or “LOL” a 
lot. That’s not necessary – it’s the message that makes or breaks you.  For 
instance: Let’s say you’re writing an eBook about infertility. 
 
 You’re sitting there, unsure of how to write about it. You know it’s a 
sensitive subject, but you haven’t been through it.  Instead of writing stuffy 
facts, like, “Infertility affects 1 in 4 couples trying to have a baby” (where 
you sound like a PBS documentary), try writing it like a close friend or 
family member has just informed you that she’s been diagnosed as 
infertile.   
 
 What would you say to her via email?  You have to look at your 
overall topic and figure out if it requires a first or second person approach.  
First person is where you’d write, “I know how it feels when your doctor 
tells you the unimaginable – that you’ll never be able to bear your own 
children.”   
 
 First person is wonderful for two things: when you have a sensitive 
topic and need the reader to feel that you empathize with them, and 
also when you’re an authority figure on the subject matter – like I am with 
this topic. 
 
 Second person is where you write with an omniscient (all-knowing) 
point of view, but you talk to the reader, like this: “You’re not alone in 
feeling angry and scared when you’re first diagnosed with infertility. 
Thousands of couples get the same diagnosis each day, but like you, 
they’re learning how to face the issue and overcome it.” 



 
 You’re not focusing on you, but the reader.  Second person can 
also be used with a first person approach. I can combine my text, like I am 
here, and talk directly to you and about things that affect your marketing 
business.  But what about third person accounts? 
 
 Third person is when you don’t use I or You – everything is kept clean 
and spoken about with a general approach, such as “Infertile couples will 
go through many emotions over time. They may feel isolated or confused 
about the situation.” 
 
 I personally try to avoid third person unless it’s a topic like stock 
trading. But hey – stock traders are people, too. They need someone to 
speak to their needs – and they dislike dry, boring material as much as the 
next guy. 
 
Gathering Ideas for Your eBook 
 

Before you start writing, you need to know what kind of information 
people are looking for. After all, there’s no point on spending time writing 
about breeding zebras if no one is going to buy! 

 
Doing research and brainstorming important questions that your 

reader wants answered will make writing your book a breeze. Don’t 
underestimate the value of good research. Spending enough time on the 
research phase in the begin will make your job easier in the long run. 

 
Brainstorming is the information-collecting step that will kickstart your 

writing process. Brainstorming is more than just research. You’ll be making 
connections between pieces of information and also draw from your own 
knowledge base to create a completely new product. 

 
Before you hit the search engines to see what other people are 

saying about your niche topic, start off by thinking like your readers. Ask 
yourself questions about the topic.  If you were looking for a book about 
your topic, what questions would you want answered in this book?   



 
Whenever I start a new eBook project, I think about what I’d like to 

see in the book if I were a buyer. There’s nothing worse than purchasing 
an eBook, and then feeling thoroughly disappointed after reading it. Your 
goal is to make your readers feel good! 

 
Some people find it helpful to write a mock sales letter for their 

eBook before they start writing the book itself. Sales letters usually focus on 
problems and solutions. Writing a sales letter first can help you see the 
most important issues that you’ll need to cover in your eBook.  

 
Take a minute to fire off a quick sales letter for your book and see 

what areas you need to focus on. What key points will get the consumer 
ready to click the “Buy It Now” button?  

 
Remember, at this point, you’re looking at your book through a 

reader’s eyes. Role-play for a bit and write down all of the questions you 
can think of that you would like to see answered. You’re going to answer 
your questions later and your book will practically write itself.   

 
For example, let’s say you’re writing a book on credit repair. What 

do most people want to know about credit repair? What are your 
questions? Write them all down, no matter how insignificant they seem. 
Here’s a sampling of things you might want to know if you were searching 
for credit repair information: 

 
• Should I do it myself or hire a company? 

• How do I know what company to trust? 

• How long does it take for an item to be removed from my credit 
report? 

• What defense do I have against identity theft that’s ruined my 
credit? 

• Can I get a loan with bad credit? 
 



…and so on. 
 
If you know a lot about your topic, think about the questions that 

you had when you were first learning about it. You’ll want to make sure 
there’s enough information in your book to be valuable for people who 
are new to the topic, as well as people who already have some 
knowledge about it. 

 
If you’re relatively new to the topic yourself, your niche research 

should give you a great starting point for questions. When you conduct 
thorough research in your niche, you’ll know exactly what problems need 
to be solved for your readers.  

 
Your research can primarily be done online, but I use all forms of 

media to find my information. I regularly visit Barnes and Noble and pick 
up everything from People Magazine to TIME. I use my member discount 
to pick up books on niche topics I write about often. 

 
In this digital age, it’s easy to forget that physical books can be an 

essential resource when you are writing an eBook. Taking an afternoon to 
browse the shelves can give you a lot of ideas for your writing project. 

 
I also watch the local and national news for stories as well as digest 

the newspaper every day. If you’re focusing on one niche, clip articles 
and record stories that pertain to your target audience. 

 
When bird flu hit the airwaves, I found tons of great information and 

I kept it, because even though the scare has died down, I’m assuming it 
will rise again – and I’ll be prepared with a solid foundation of research. 

 
If you haven’t yet, spend time getting to know what people in your 

niche are looking for. Play detective and find out what your customers 
want to know. You can browse forums on your niche topic to see what 
people are talking about.  

 



Are there some common questions that keep coming up?  These 
can be great starting points for your info product. Look to forums, groups 
and even sites like Yahoo Answers to see what kind of information people 
are looking for. 

 
I just recently started signing up for Google Alerts. This is a fantastic 

niche tool.  You just enter the search term you want to know about and 
tell them if you want notification of news, blogs, web, or groups (or 
comprehensive, which is what I choose because then it gives you 
everything). 

 
Then you choose how often you want notification – as it happens, 

once a day, or once a week.  Enter your email, and after filling out the 
form below, you get notifications in your email inbox. 

 

 
 
You can also explore websites that cover your niche topics. Explore 

which topics and questions webmasters or other writers see as important 
in your niche area. Or you can browse articles on the subject from article 
directories like www.Ezinearticles.com or www.Goarticles.com.  

 
You must educate yourself about plagiarism!  
 
When I suggest researching on websites for your ideas, I am not 

suggesting that you copy the content on those websites. There is a big 

http://www.google.com/alerts
http://www.ezinearticles.com/
http://www.goarticles.com/


difference between being inspired by what someone else has written and 
copying it outright.  

 
Reading several articles, closing your Internet browser and then 

writing the ideas in your own words is much, much different than 
rewording someone else’s content.  The only reason I suggest looking to 
other web sources is because you may find interesting angles or 
approaches to your niche topic. You may discover questions that you 
never thought of that will be helpful when you write your book. 

 
Try to get behind the psychology of your reader. Using the previous 

example, think about people who are looking for information on credit 
repair. Most likely, they’ve had some credit problems in the past. They 
may be looking to buy a home or make a similar large purchase. They 
want their credit scores to improve so they can improve their lives.  

 
Knowing this, you can begin to see some questions and concerns 

they may have about credit repair. They’ll want to find out how to fix their 
credit step-by-step. Consumers LOVE step-by-sep products because it’s 
the next best thing to hiring someone to do a task for them. Make it as 
easy on them as possible. 

 
When you follow these steps, you’ll develop a long list of questions 

for your project. Your questions should focus on solving your readers’ 
problems. Questions like “What is credit repair?” aren’t important to your 
reader. They know what credit repair is, or they wouldn’t be interested in 
your book. The more specific the questions are, the better. 
 
 Don’t worry about not having answers to your questions at this 
point. You’ll find the answers as you begin to write your eBook. Following 
this question and answer method will make the writing process extremely 
easy.  
 
Creating Your Writing Blueprint  
 



Now, let’s talk about the structure of your book. Just like architects 
use a blueprint to build a house, you’ll need a writing blueprint before you 
start. This will guide you from the beginning to the end and make writing 
much easier. 

 
Using a blueprint isn’t just helpful for you…it’s helpful to the reader 

as well. When you plan your writing, your eBook will develop in a logical 
order. If you don’t use a plan, you’ll completely lose your reader. If you’ve 
ever read a piece that jumped from topic to topic without any 
semblance of order, you know exactly what I’m talking about. 
 

Planning your eBook is pretty simple. Think back to your high school 
English class where you were taught to write essays with an introduction, 
three main points and then a conclusion. Writing an eBook follows the 
same basic structure, but with a few twists.  

 
Just like an essay, your eBook will start with an introduction. The 

introduction is actually one of the easiest parts of the eBook to write if you 
spend the time to plan your work well. I’ll delve into writing the 
introduction in just a moment. For now, let’s discuss the structure of the rest 
of the eBook.  

 
Most, if not all, eBooks are written to solve a problem for the reader. 

With this in mind, you’ll need to present the problem to your reader before 
you get to the solution to their problem. Right after your introduction, you 
need to explain to them what the problem is and why they need to solve 
it.  
  

After you’ve discussed the problem, you’ll get into the real meat of 
your eBook: the solution. Here is where you’ll organize your questions and 
answers into an easy to follow format. Start with the most general 
questions first, and then get into your specifics.    

 
For this, I like to use a Microsoft Excel spreadsheet. I can list my 

questions, and then list any resources I’ve found for the answers in the cell 
next to the question. I can include points that I want to make, or even links 



to websites that have the answers to the questions. I can reorder the 
questions and answers as much as I want until I create a logical flow that 
includes everything I want to say.  

 
This is the real core of the eBook, but it doesn’t have to be the 

hardest part. Once you’ve decided on the order of your questions and 
answers it will be pretty simple to stitch everything together.  

 
For a credit repair eBook, I’d start off with answering questions 

about the generalities of credit repair: how it’s done, why it’s important, 
what the reader can hope to gain from it. Then I’d get into specific 
techniques for credit repair and offer solutions and resources. 

 
By the end of your eBook, you should address all of the major 

questions that you wrote down during your brainstorming process. If there 
are any questions that don’t seem to fit with your eBook’s main point, you 
can either discard them or save them for bonus products.  

 
Sometimes a set of questions is better suited for a separate report in 

the niche. For example, a credit repair eBook can be complemented with 
a report on how to obtain a mortgage with bad credit. Adding bonus 
reports with related information can really increase the value of your 
eBook, and make your customers more satisfied. 

 
After you’ve created your blueprint, you’re ready to begin writing. 

Review your blueprint a few times just to make sure you’re including 
everything you want. Once you’re satisfied with your structure, it’s time to 
start burning up the keyboard! 

 
Always Start with an Introduction 

        Now the real writing begins, but it doesn’t have to be scary.  Once 
you have your point of view mapped out and your structure in place, the 
best way to break in your writing skills is by starting with an introduction.  

An introduction is written in the first person and is just a little note 
from you to the reader on what they’re about to experience.  There’s an 



old saying: “Tell them what you’re going to tell ‘em, tell ‘em and then tell 
them what you told ‘em.”  

In your introduction, you’ll tell your reader what you’re going to tell 
them. Don’t go into too much detail. Just touch briefly on each of your 
major points.  Why is the introduction so important?  

As a writer, it will give you a guide to follow in the coming pages. It’s 
a great way to ease yourself into the writing process because it’s friendly, 
informal and easy to write.  

For your reader, an introduction will let them know what’s coming 
up and assure them that they’ve made the right decision by purchasing 
your eBook. It’s their chance to get to know you and what you have to 
offer. 

You want to get your readers excited about their purchase and the 
information that they’re about to read. Think of your introduction as a little 
extension of your sales page.  

Your reader has just purchased your eBook, opened your zip file 
and is ready to learn. You want to reassure them that they’ve made the 
right choice in buying your product. Spell out exactly what your readers 
will be learning in the following pages, so they know they’re getting their 
money’s worth. 

       When you write your intro, make sure you use emotion to connect 
to the reader immediately.  If you write sales copy, then you’ve surely 
studied that you have to connect to the reader right away.  It’s no 
different in your eBook. Let them know you’re human. Give a little 
personal accounting of what gives you insight into this topic.  

      If it’s something you don’t have any direct experience with, then 
give an overall snapshot of the state of the subject matter.  If it’s about 
credit repair, then your intro should discuss the extreme problem with 
identity theft, debt burdens, and how vital your credit is to your future. 



Tweak your introduction as much as you want. Spend some time on 
this section, since it’s the first impression readers will have of you. Edit the 
tone. Make sure it gives a good preview of your book, without revealing 
too much.  

Once you’ve nailed the introduction, you can refer back to it while 
you’re writing to make sure you’re staying on track.  Study the introduction 
of other eBooks you enjoyed to see how it’s done.  It’s a primer to get the 
reader ready for good things. 

Present the Problem 
 
 As I’ve touched on, every eBook should solve a problem for the 
reader. In your sales page, you’ll present the problem briefly to motivate 
people to buy. And in your eBook, you’ll continue that process. 
 
 After your introduction, it’s important to show your reader how 
important the problem is, and why they need the solutions that are 
coming up. If you’ve done your research correctly, this shouldn’t be too 
hard.  
 

You’ll already be writing about common problems that people 
have with the topic. In this section, you’ll just remind them why the 
problem is an important one.  In your sales letter, you had just a short 
section to touch on the problem that people have with your topic.  

 
In the eBook, you can expand this. You’ll help your reader see why 

solving their problem is so pressing. There are many methods you can use 
to present the problem, but one of my favorites is telling a story.  

 
If you have personal experience with the topic, you can relate your 

own story. If not, you can use a made up example of someone struggling 
with the problem.  Keep in mind that first and second person points of 
view have more impact than dry, academic writing.  

 
Speak to the emotions of the reader while you explain the problem. 

Statistics can be helpful, but they won’t have as much impact as 



emotional appeals.  Sometimes statistics are important, such as if you’re 
teaching someone how to increase the traffic to his or her website by 
300% in 3 days. 

 
In a credit repair eBook, I’d tell a story about a person whose life 

was miserable due to poor credit decisions. I’d detail the difficulties he or 
she had in getting a house, a car, a job, etc.  

 
I’d even delve into ways that they tried and failed to repair their 

credit. I’d appeal to the emotions of the reader the entire time. By the 
end of the section, they’d understand the importance of repairing their 
credit, if they hadn’t before. And they’ll probably relate to the situation in 
some way. 

 
They’ll be ready for my answers to their most pressing questions. 

 
Question and Answers 
 
 Now you’re to the most important part of your eBook: the solution to 
your reader’s problems. This is the very reason that they bought the eBook, 
and your effectiveness in this section will determine whether or not they 
feel their money was well spent. 
 
 When you developed your writing blueprint, you spent time playing 
around with the order of your questions and answers. By now, you should 
have these questions in a logical order that will help the reader solve their 
problem.  
 

There are two different ways that you can approach this section. 
You can either keep the solutions in question/answer format or you can 
write the eBook in a more natural style. There are advantages and 
disadvantages to each style. 
 
 If you choose to stick with a question and answer format, your 
eBook will be very easy to skim. Some readers may like having their 
questions presented so clearly and easily in front of them. They can skip 



forward to their most pressing questions and won’t have to read the rest 
of the answers if they don’t want to.  
 

Also, keeping your eBook in this format makes it very easy to write. 
You won’t have to worry about transitions between sections. You just 
present each question, answer it and then move onto the next question. 
 
 On the other hand, the question and answer format can sometimes 
seem too mechanical. Using this rigid format takes away some of the 
casual tone that you’ve worked with in the beginning of the eBook. You 
might lose the interest of your readers if you’re not careful. 
 
 Writing in a more natural, flowing style will help your reader see the 
“big picture” when it comes to your topic. Your eBook will look like one 
cohesive piece of information, instead of separate questions and answers.  
  
 Certain topics lend themselves to a question and answer format, 
versus a natural writing style. Again, think about your reader when it 
comes to picking your writing style. Books that are geared toward 
complex topics can benefit from the simple question and answer format. 
Your book can be treated like a “frequently asked questions” manual for 
your topic. The more complex the topic, the more you should rely on a 
simple, easy to follow style. 
 

However, if you’re writing about a fun, conversational topic like 
planning a kid’s birthday party, use a natural writing style. Don’t break up 
the information into formal questions and answers. Instead, subtly move 
from question to question.  
 
 No matter what style you choose, begin the main part of your 
eBook with the first question. It can take a paragraph to a page (or 
several!) to give you reader the answer to the question. Take as much 
space as you need, without adding too much filler. Remember, the length 
of your eBook isn’t as important as the quality of information. 
 



 If you need to use sources from the Internet to answer some of the 
questions, try this method to avoid plagiarizing. Find the article or website 
that you’d like to draw inspiration from and read through it completely. 
Get a feel for the main points. 
 
 Then, and this is important, close your browser window! Rely on your 
memory and rewrite the answer in your own words. Closing the browser 
will help you avoid copying phrases or sentences from the original piece.  
 
 It’s perfectly okay to draw inspiration from sources on the Internet, 
and you can’t honestly expect yourself to know everything about your 
niche topic. However, you want to avoid copying someone else’s work. 
 
 Continue answering the questions from your spreadsheet in the 
order you have them listed. This order isn’t set in stone. If you start writing 
and decide that question six is a better fit as question two, feel free to 
change it! After all, it’s your eBook. The main thing to remember is that 
you’re making it easy to follow for the reader. 
 
 Speaking of making things easier for the reader, don’t 
underestimate the power of the example. Using an example through the 
course of an eBook will help the reader see how they can apply the 
techniques and solutions to their own lives.  
 

You can use a “case study” (whether real or fictitious) throughout 
your eBook, like I’ve done with credit repair here, or in the main eBook, 
how I showed you the Bird Flu example. 
  
 You can also use bulleted lists, graphs, spreadsheets or illustrations in 
your eBook. The only word of caution is that you should use these only 
when they are necessary and not as extra “filler” to make your book 
longer.  
 

If a graph or picture will help you get your point across, use it. If you 
can sum up the information better in words, use those instead.  I 
frequently use screen shots for my eBooks because when you’re reading 



about how to set up a lens on Squidoo, for example, it helps to see the 
form while you’re reading about the tips. 

 
To create a screen shot, all you have to do is go to the page you 

want to capture and hit the “Print Screen” button at the top of your 
keyboard. Then open up Paint and click Edit  Paste and the image from 
your screen will show up.  

 
Crop what you want the image to be and then save it as a .jpg.  To 

add it to your eBook, if you’re using Word, just choose Insert  Picture  
From File and then choose the file that you saved as a .jpg. 

 
Don’t stick dozens of images in an eBook for no reason.  When 

writing, you should concentrate on quality, instead of length. A helpful 15 
page book is much more valuable to the reader than a 50 page eBook 
full of “fluff.”  

 
Side note: If you promise a certain length of eBook in your sales 

letter (“120 fact-filled pages…”), your readers are looking to get that 
many pages of quality information, so be careful about what you promise. 
 
 Don’t try to increase the length of your book by making the font 
bigger, adding lots of graphs or images (unless your topic lends itself to 
these extras) or repeating yourself over and over again. If you use these 
tactics, you’re setting yourself up for a whole lot of refund requests. 
 

Your reader will see right through this “fluff” and feel cheated. I’m 
sure you’ve had a similar experience when buying an eBook or course. 
There’s nothing worse than spending $67 or more on a 65-page eBook 
only to find there are only 15 pages of helpful information.  
 
 If you get to the end of your questions spreadsheet and truly feel 
like your eBook should be longer, then look for more questions to answer. 
When you add more valuable information, you’ll naturally add more 
length to the eBook without relying on filler material.  
 



 Keep your reader’s interest in mind, and not your price tag. If you 
start out wanting to charge a certain amount for your eBook and use that 
to guide the length of your work, then you’re cheating yourself and your 
reader.  
 
Punctuation, Grammar and Vocabulary: All of that Stuffy Stuff 
 
 There’s a big difference between writing for academia and writing 
for the web. I had to learn quickly what Internet users were looking for, as I 
touched on at the beginning of this report.  
 
 When you do business online, you have nothing to represent you 
but your writing. You want to make that writing as clear as possible. Your 
readers aren’t expecting you to be perfect, but avoiding a few common 
mistakes can help you avoid looking unprofessional (after all, they don’t 
have to know you’re not a pro). 
 

Keep your sentences short and sweet. The same goes for your 
paragraphs. If you find yourself covering more than one main idea per 
paragraph, you need to start using the return [Enter] key more often. 
 
 Writing for the web is casual, but there’s a difference between 
being casual and being sloppy. Even though you can throw formal 
grammar and vocabulary out the window, it doesn’t mean that you 
shouldn’t pay attention to a few important rules. 
 
 Punctuation can get complicated if you let it. To keep things simple, 
don’t worry about semi-colons, colons, dashes or other exotic punctuation 
marks. All you’ll really need to focus on is periods, commas and the 
occasional exclamation point or question mark.  
 
 Periods are easy. You use them at the end of a sentence. When you 
complete your thought, you use a period. If your thought is a question, 
you use a question mark. And if your thought is exciting or needs 
emphasis, use an exclamation point.  
 



 Use exclamation points cautiously. Even if you are excited about 
every sentence that you write, use a maximum of one exclamation point 
per paragraph. Any more than that, and you risk looking like a 15-year-old 
girl writing an email to a boy she has a crush on through MySpace. 
 
 Commas help break up long sentences. They can get tricky if you 
over-think them. The best way to find a natural fit for your commas is to 
read your writing out loud. Anywhere that you’d take a breath or a 
natural pause, add a comma. 
 
 Note the difference between: 
 
 “When you’re worried about your credit even little financial 
problems seem like they’ll overwhelm you.” 
 

and … 
 
 “When you’re worried about your credit, even little financial 
problems seem like they’ll overwhelm you.” 
 
 Notice how the comma breaks up the sentence into two parts and 
makes it easier to read? In general, your sentences should be pretty short. 
Commas can help things flow better when you need them. 
 
  If you use a Microsoft Word or another word processing program 
with spellcheck you may think you’re covered for grammar as well. Not 
true! Your spellchecker will not see the difference between it’s and its, or 
their, there and they’re. Learn the difference between these variations, as 
well as you’re and your and affect and effect. 
 

• Only use the apostrophe in its if you are trying to shorten “it is.” So 
it would be, “It’s going to rain,” or “A bird broke its wings.” 
 

• They’re means “they are.” Their is when you’re talking about 
people (Their house is big) and there is when you’re talking 
about a place (there is a gas station.).   



 
• You’re means “your are” and your would be used to say, “Your 

website is great.” 
 

• Affect is a verb and effect is a noun.  “Did the movie affect 
you?” versus “What effect did it have on you?” 

 
 Grammar is important but it won’t make or break your eBook. Just 
be as clear as possible. If you end up with long, winding, 
incomprehensible sentences, just rewrite them so they make sense.   
 

You’re not here to impress people with your proper English – they 
want information on the topic. They’re not interested in oohing and 
ahhing over your mastery of the English language. 
 
 As far as vocabulary goes, follow this simple rule: If you don’t really 
know what a word means, don’t use it. In fact, if you don’t know what it 
means, chances are most of your readers won’t either.   
 
 With certain topics, there will be specific words that will be 
important to define during the course of your eBook. But beyond that, you 
should use layman’s terms whenever possible.  

 
If you want to say “car,” then don’t say “automobile.”  Say car. 

Write how you speak.  I recently read an eBook that was otherwise good 
information, but the writing was so stuffy it bothered me to the point I 
never finished it.   

 
The writer would start sentences with “Hence, the primary goal is 

to…” Who says “hence” when they’re really talking? I know I don’t!  Any 
word you use, try not to use it too much. How many times have you seen 
“However,” in a sentence?  I get sick of howevers. Look at the sentence 
below: 

 
“However, commas break up thoughts, so they can make reading 

easier.” 



 
What happens when you take the “however” out? 
 
“Commas break up thoughts, so they can make reading easier.”   
 
You just said the SAME thing, but without an extra word nobody 

really uses when they talk anyway, right? It’s even better if you start your 
sentence with “But” because it’s what we actually use when we’re 
talking. 

 
I know, I know – you’re not supposed to use “But” at the beginning 

of a sentence. It’s okay – this is for a consumer, not a college professor. No 
one will fail you if you use “but” first or leave a preposition dangling at the 
end of a sentence, like this: 

 
“Guts or fear - what are you made of?” 
 
Word will even underline it with a green squiggly line to show you 

how wrong you are. Avoid caving in to conformity – just write how you talk 
and your consumer will appreciate it because the words will flow smoothly 
as they read them. 

Ending on a Good Note 
 
 Once you’ve gotten through all of your questions, and are happy 
with the length of your eBook, it’s time to wrap it up. Your conclusion will 
summarize the tips and strategies that you gave your readers. It can also 
give them some action steps to take with the information that they’ve just 
learned. 
 
 Your conclusion should be short and sweet. There’s no need to 
ramble on for pages. Just tell them what you told them and emphasize 
how you solved their problems.  
 
 If your eBook gives them a plan for action, encourage them to take 
the first step in that plan. Boost their confidence. Make them feel good 
about their purchase and about what they’ve just read. 



 
 This is also a great place to offer additional resources on the topic. If 
you have a website that focuses on this niche, feel free to plug it. Refer 
them to other eBooks or courses that will help them out.  
 
 You can also use this section to encourage them to contact you if 
they have any questions or comments. The responses that you get can 
help you develop new products for the niche or can be used as great 
recommendations on your sales page. 
 
Getting Ready to ePublish 
 
 After you complete the writing process, you just need to get it ready 
for the public.  Whenever I finish an eBook or report, I let it “cool off” for a 
day. I close the file, walk away from the computer and get my mind on 
something else.  
 

This puts a little distance between the eBook and myself so I can 
approach it with fresh eyes to edit it.  The next time you take a look at 
your eBook, you’ll be wearing your editor’s hat instead of your writer’s hat. 
It’s time to read your work with a critical eye and make changes where 
you need to. 
 
 When you reread your eBook in its entirety you want to look for two 
things: blatant mistakes and overall “feel.”  Blatant mistakes are errors in 
spelling, misused words or sentences that just don’t make sense. It’s 
amazing what you’ll catch when you reread your eBook.  
  
 Don’t rely just on spell check or grammar check to find out if you’re 
making sense. Reread your eBook out loud so you can hear how your 
sentences sound. When you read to yourself, you can skip over typing 
mistakes like using “our” for “out.”  
 
 When you read out loud, you can also check your eBook for overall 
“feel.” By this, I mean watching for your tone and making sure the book 
makes sense. Decide whether or not you covered all of your main points.  



 
Check that the information in your eBook is delivered in a logical 

sequence. Make sure you stay on topic and your book doesn’t jump from 
point to point.  You can do your editing yourself, but I also recommend 
getting a trusted friend  or colleague to read your work as well.  

 
When you edit your own work, you will fill in gaps in logic because 

you know what you’re trying to say. Another person can point out parts 
that don’t make sense, or mistakes in your grammar. 
 
 The added benefit of using another person to edit your work is that 
they can tell you whether or not your eBook is helpful. Pick a person who 
doesn’t know much about your subject matter. This way you can tell if 
your eBook will be helpful to the average person. 
 
 Before you declare your eBook finished, make sure you’ve read 
through it at least three times and gotten input from another person. 
Change what you need to, and then reread it again.  
 
 Once you’ve finished, give yourself a pat on the back! Finishing your 
first eBook is a big accomplishment, and you should be proud. 
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