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The first content type we’re going to talk about is articles. Articles are 
probably what most people think about when they think about content 
for the web. Articles are widely used for a variety of different purposes. 
That’s part of what makes them so great – they can be used many times 
over for many different reasons, driving you traffic from this corner of the 
web and that corner of the web. 
 
You can use articles on your website, as sort of pillar content that people 
revisit time and time again. This might be your very best, most well thought 
out and well researched content. This is the sort of content people like to 
link to and share all around the web. This is also the sort of content that 
gets ranked highly in Google and other search engines. 
 
You can also use articles on websites that allow for submissions. There are 
many niche websites out there that take submissions and this can be a 
nice way to get your name in front of a whole new audience. You don’t 
want to just stick with the audience that’s going to find your website 
specifically – you want to take advantage of the traffic other popular 
websites are getting. You want to take advantage of their search engine 
traffic, social traffic, and the traffic that has them bookmarked and is a 
huge fan of theirs… You want them to become a huge fan of yours as 
well. 
 
There are article directories that allow for article submissions. These 
directories exist for the sole purpose of accepting article submissions. 
Some people visit these article directories to search for and find articles of 
interest. More often than not, though, it’s the search engine traffic that 
occurs as a result of having a lot of content that’s the main benefit of 
these article directories. 
 
There might be a newsletter in your niche that accepts submissions. You 
can use articles you’ve written, or write fresh articles, that will be of interest 
to this audience. Newsletters are exciting because they go straight to 
people’s inboxes and people have actively signed up to read them. 
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Think about all the ways you can use articles in your business. Go ahead 
and brainstorm and really think about what you can do with the articles 
you write. Sure, as part of this exercise you are going to be writing 10 
articles. That doesn’t mean you’re going to write 10 articles and put those 
articles up in 10 different places. You could write 10 articles and repurpose 
those articles 100 different ways, putting them up 100 different places, 
over time. Focusing on content and having a fantastic plan for content 
can truly be a game changer for your business, and I mean that. 
 
Consider all the different places your competition has placed their 
articles. Where do you run into their content around the web? Consider 
where you find competing content and that can be a great clue for you 
as to where you should be putting your content. Think about the websites, 
directories, newsletters, and other spots where competing content 
appears. Focus your efforts on getting your content in those places as 
well. 
 
You can also use article distribution sites like Scribd to get your content in 
more places. Scribd has a fantastic distribution model, and it’s definitely 
one that fewer people take advantage of. Maybe your competition isn’t 
even using Scribd for articles yet and they should be. You can be the first. 
Yes, it can be a good sign to see your competition doing something, but 
sometimes it’s worth submitting your article somewhere where you know 
there’s an audience demand and not much supply. 
 
 
Make a Plan for Your 10 Articles 
 
There is no one correct way to get started writing your 10 articles. Really, 
you can write your 10 articles on whatever you want to write them about. 
You have to think about your business and the goals you have for your 
business. Think about the things you want to promote, how you want to 
build your list, and the type of business you have. You are going to choose 
your topics and the types of articles you’re going to write. I’m going to 
cover different types of articles so you can be sure to plan around what 
you think fits in line with your business the best. 
 
I highly recommend choosing the type of articles you want to create 
ahead of time. Not only that, but I recommend outlining them and 



researching them at that time as well.  If you just sit down and try to write 
an article, it can be a daunting task, particularly if you’re not used to 
writing content on a regular basis. I promise that it does get easier as you 
get used to it. I also promise that it’s much easier than you think to get 
started. 
 
The number one way that I can tell you to make article writing easier is to 
create an outline. You shouldn’t have to think while you’re writing. You 
should be able to just sit down and type out your article or dictate your 
article with ease.  
 
Create an outline, starting from your introduction, to your body points, to 
your conclusion. Creating an outline will help you organize all of your 
points, thoughts, research, and opinions. It will help maintain the structure 
of your article and ensure that the information gets across to the reader. 
 
If you’ve never outlined before, then you might balk at the thought of 
trying to outline. But again, I promise that it will help you. You want to write 
high quality articles quickly as part of the 5X10 plan. As you’ll see later on 
when I reveal the full-time 5X10 plan, you can get that amount done in a 
day or two. That might seem normal to you or that might seem crazy to 
you… but if you outline in the way I’m describing, you can do it. 
 
Choose your topics ahead of time. Do your research and take notes. Start 
to brainstorm and organize your thoughts. Then, organize it further into a 
very detailed outline. Then you can just sit down to write – and that’s it. It 
doesn’t have to take long at all to write an article because your thoughts 
will already be there. If you’ve ever wondered how people are able to 
create content for the web extremely quickly, this is the answer. 
 
Here’s an example of an outline for an article: 
 
--- 
 
Article title/headline (containing keywords and something catchy) 
 
Introduction- with some sort of hook to capture people’s attention 
 
Body point 1- research/points/thoughts 
 



Body point 2- research/points/thoughts 
 
Body point 3- research/points/thoughts 
 
Conclusion- wrap up what you’ve written in the article 
 
--- 
 
Of course, the exact outline will depend on the type of article you’re 
writing. You’ll modify the outline depending on what your purpose is for 
writing the article. 
 
Make a plan and get it done. That’s the name of the game when it 
comes to the 5X10 method. That’s also the name of the game when it 
comes to writing 10 articles in a short amount of time… and for 
repurposing those articles to use them in a variety of ways. 
 
 
How to Write Great Articles 
 
You don’t have to be a great writer to write great articles. Seriously— let 
that sink in for a moment. I mean it. You don’t have to be a professional 
writer or a well-practiced writer.  
 
The #1 most important thing to think about when you’re writing an article 
is your audience. Think about what your audience wants and needs. Think 
about how you can connect with your audience— how can you reach 
them emotionally? Hopefully, you’ve taken the time to get to know your 
audience. That will serve you well. If you haven’t (and this should be an 
ongoing thing anyway), then take some time to visit forums, social media 
groups, and popular blogs in your niche to see what they’re talking about, 
going through, thinking, and feeling.  
 
If you put people first and think about them while you’re writing your 
articles, then you’ll do a great job even if you’re not a professional writer. 
 
It also helps to take the advice I’ve given you above when you’re writing 
articles— plan and outline! I’ve already gone pretty in depth into why you 
should do that and what that means so I won’t harp on that any further. 
Just do it. Plan and outline and you’ll have better articles. They’ll be better 



organized and better thought out and make a bigger impact on your 
audience overall. 
 
By the way, if you’re terrified of writing articles because you’re sure you’ll 
make grammatical errors and typos and things like that, don’t be. You 
can use spell check to catch many spelling and grammatical errors. Not 
that it will catch everything, but it will catch a lot. And if you really want to 
go in depth with self-editing, you can use something like Grammarly.com. 
In the end, though, people aren’t going to remember if you made a typo 
here or there— but they will remember your words and that your words 
had a major impact on them. 
 
It can be extremely helpful for you to read and study the articles of others 
in your niche as you start to write your own. This can give you a great 
boost in writing your own. You never want to copy others’ articles, of 
course. But this can give you an idea of what’s expected in the niche and 
it can motivate you to start writing. 
 
Note that not all of the articles you find in your niche will be good 
examples. You’ll come across some that are very poorly done as well. 
Now, in some cases they’ll just be poorly done in your opinion—they’ll still 
impact others. They might still be performing well. Why is that? What 
makes the article effective even so? Figure that out and it will serve you 
well. 
 
You’ll come across others that are so striking you’ll want to save the article 
or a link to the article as part of a swipe file. These are the types of articles 
you aspire to write because they serve the purpose, speak to the 
audience, and get the desired result for the writer. They check all the 
boxes for the niche and for the marketer who wrote them. 
 
Over time, you’ll start to get a real feel for this. You’ll be able to write 
articles for your niche in your sleep. Maybe not quite that… but close. 
Even if you’re just starting out, you can quickly study great articles in your 
niche and get to know the people of your niche so you can write 
effective articles even if it’s your very first time. 
 
 
 



Types of Articles You Can Write 
 
You’re already aware that there are many different types of articles you 
can write. The type you choose to write depends on what the purpose of 
the article is. I’m going to cover a few different types of articles here— but 
know that you’re certainly not limited to these types. These are just the 
most commonly used in the IM space, in my experience.  
 
Start out with these and branch out as you get more comfortable. You’ll 
get into a groove of writing fantastic and highly effective articles that 
drive traffic for you and help to boost your income. 
 
How-to articles are one type. You can teach people how to do things. This 
is a highly effective type of article because people in all sorts of niches 
actively search for how-to articles. They need to know, step-by-step how 
to get things done. You can be the one who teaches them. They’ll be 
grateful and you’ll win a fan and follower and get some great traffic as a 
result. This is particularly true if you can find an easier or better way of 
doing things than people are used to. People loving having streamlined 
solutions. 
 
Relationship building articles are another type. You can write articles that 
share your story and connect with your audience. People in your niche 
want to feel a connection with others. They want to know that others 
have had the same problems and thoughts and feelings. They also want 
to know that others have come through it okay and have found the 
answers to their problems. They’re looking for a lifeline. 
 
You can write promotional articles that actively promote products of yours 
and as an affiliate. People do want to buy things. They actively look for 
information about products and want to read real reviews about 
products. These can be great money makers. They can also endear 
people to you if you’re open and honest about the good and the bad. 
 
You can write informative articles. People want to learn things. They look 
on the Internet to absorb information and answer questions they have. 
You can be the one who teaches them, in a way that really resonates 
with them. 
 
 



These are the types of articles we’re going to talk about today. As I 
mentioned, these are the types of articles I find are most common in the 
world of online marketing. Now, let’s talk about each of these articles in 
more depth so you can get the best possible start with them. 
 
To cover your 10 articles, you might plan to write 2 how-to articles, 4 
relationship building articles, 2 promotional articles, and 2 informative 
articles— or whatever sort of breakdown works for you. I do think it will 
benefit you to familiarize yourself with each of these types and to get 
practice writing each of these types. 
 
 
Writing How-To Articles 
 
What is it that the people of your niche need and want to learn? If you 
can figure that out and be the one to teach them what they want to 
know, you can write some great content, see increased traffic, and built 
trust and respect from those in your niche. 
 
Writing how-to articles is pretty easy and even fun. Think of it as writing 
step-by-steps. Go through the steps from the start to the finish. Try to put 
your own spin on things. If you can set your steps or how-to apart from 
others, people will want to read everything you come out with. 
 
If it makes sense in your article, be sure to include images and/or screen 
shots showing what steps you are taking to come up with the end result. 
Show and tell is always a great thing to do, and it will make it easier in the 
future if you decide you want to convert your article into a video 
demonstration. 
 
 
Write Relationship Building Articles 
 
Some people tend to shy away from writing relationship building articles 
because there are no upfront financial benefits from doing so. That’s 
really shortsighted thinking. If you don’t have a good relationship with the 
people of your niche, then you’re going to have a lot of trouble making 
any kind of sustainable income. You’ll have a hard time seeing any sort of 
growth in income. 
 



That’s because people buy from those they know, like, and trust. The 
Internet can seem very nameless and faceless. Some marketers are 
perfectly content letting things stay that way. They put out sales article 
after sales article, desperate to get that next sale and not caring at all 
that there are real people out there. 
 
That’s not who you want to be. If nothing else, it’s a terrible long term 
strategy. If all you do is put out ads, then buyers aren’t going to pay any 
attention to you. They’ll pay attention to those who are giving them 
something. They’ll pay attention to those who are spending time building 
relationships. You want to be the latter type of marketer instead of the 
former. 
 
 
Write Informative Articles 
 
If you really want to endear yourself to your audience, then it’s important 
to write articles that inform. That’s what people look for on the web. They 
want to learn things in order to be more informed and to solve problems 
they have. If they can learn those things from you, that’s all the better. 
 
Generally, you’ll need to do some research in order to write informative 
articles. If you’ve never spent a lot of time doing research, the thought 
might terrify you. I promise that it’s easier than you think—especially when 
you consider that all the information you need to comprise your research 
is available right online. 
 
The top thing to keep in your mind as you gather your research online is 
that you have to focus on the highest quality data and research out 
there. Don’t just Google a topic and accept the first links you come across 
as fact. Be sure that you’re researching from sources of authority—from 
sites that know what they’re talking about. 
 
How do you know if it’s a good source? Try to get as close to the original 
source as possible. That way, you’ll know you have the highest level of 
information. If you can’t get information from the original source, then 
make sure the source cites their information and has pulled their 
information from a reputable source. You should be able to follow the trail 
of links. 
 



It can also be really helpful to verify the information you find across 
multiple sources. Don’t just assume it’s true because one website says it is. 
 
By the way—you’re never stealing information or plagiarizing through this. 
Give credit where credit is due in your work. You can gather information 
and facts and then bring that information together with your own unique 
insights, observations, and opinions for a great informative article. 
 
When you’re writing, start by introducing the topic. In the middle of your 
article, include a few body points based on the information you’re sharing 
with the reader. End with a conclusion that wraps up everything you’ve 
just taught them. 
 
You can post informative articles on your own websites and web 
properties and look for places to syndicate your articles—article 
directories, others’ websites, newsletters, document sharing sites like 
Scribd, and more. 
 
 
Write Promotional Articles 
 
This might be one article type you’re really excited about because it 
means you’re going to be making money. I’ve really stressed the 
importance of feeding your audience with a lot of high quality content 
and really making sure you’re doing right by them. That also means 
putting a focus on building relationships with them. 
 
With that said, you shouldn’t hesitate to also put a strong focus on 
promotion and making money. There’s no shame in that at all. The people 
in your niche need and want to buy products– you’ve made sure of that. 
It’s one of the reasons you chose this niche in the first place. 
 
To write a promotional article, there are two things you need to 
understand– your audience and your product. If it’s not your product, 
then you need to understand the product you’re promoting as an 
affiliate. 
 
To understand the people you’re promoting to, get to know them on 
social media. Visit them on forums and blogs. Read about their likes and 
dislikes and what really makes them tick. 



 
To understand the product you’re promoting, go through it thoroughly. 
Pick out the main benefits and think about how the product will satisfy the 
buyer and solve the problems they have. 
 
After you’ve done that and you know your audience inside and out, you 
can write the outline for your promotional article. 
 
Start out with a great headline that focuses on the problem people have. 
You can draw them in with a promise to deliver a solution that will be 
revealed within the article. 
 
Or maybe you’re doing a review article– in that case, you’ll want to 
reveal that you’re reviewing the product right within the headline or title 
of the article. 
 
In the introduction, talk about the problem people have that they want to 
be solved. Or talk about the ups and downs they’ve had with other 
products that don’t quite cut it. 
 
Write about your own story that relates to theirs– people love knowing that 
you’ve been through what they’ve been through and have come out the 
other side. 
 
Then, introduce the product. Focus on the benefits and how it’s going to 
solve their problem and be exactly what they want and need. 
 
Finally, give a call to action to check the product out further. Tell them to 
click and to buy, to take advantage of special offers that might be 
available for a short period of time. 
 
Don’t be afraid to include direct links and images and things like that, that 
directly promote right within these articles. Just know that what you’re 
allowed to do will depend on where you’re posting these promotional 
articles. 
 
 
 
 
 



Publish and Spread These Articles in More Than One Spot 
 
Now that you have it in mind to write a few different types of articles, get 
them done. Make a plan for where you intend to post them. 
 
Once you’ve done that initial distribution, make a plan for where else 
you’d like to distribute your articles. Let your articles work for you. Try to get 
as many eyes on them as possible by posting them in more than one 
place. 
 
You can put your articles up on your own sites, on Web 2.0 sites like Hub 
Pages, blog sites like Tumblr, others’ sites where they accept guest articles, 
newsletters (via submission), niche magazines, document sharing sites like 
Scribd, and so on. 
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