
50 Creative Marketing Tips

1. Fonts should be easily read and applicable for what you want to communicate.

2. Limit the number of colors you use for any one graphic. Stick to three to five colors.

3. Create easy to understand icons that depict the information you need to share without
words.

4. Use callouts to highlight different important points that you want to convey with pictures
and words.

5. Use plenty of white space on all your visual marketing to help the reader’s eye rest.

6. Include images that enhance the subject matter rather than detract from it.

7. When you are trying to depict information to your readers, be sure to consider layout
carefully. Navigation makes a huge difference.

8. Use comparisons to help your audience visualize the data in a new way.

9. Always verify the data you use for infographics to ensure accuracy.

10. Don’t mislead your viewers when using graphics to depict numerical data. Use the right
sizes relative to the information you’re providing.

11. Don’t try to get too fancy. If you can depict information simply, do so – avoiding too busy
of a page.

12. Resize images for different social media to match the requirements, rather than just
sharing it all from one spot.

13. Include easy-to-embed code for all your infographics, images and video that you want to
share.

14. Learn everything you can about image copyright before using images. You don’t want to
get a cease and desist letter.

15. To create your first infographic, use a data-centric blog post as your starting point. Don’t
forget to verify the data.

16. 90 percent of information is transmitted visually for humans; that’s why they say a picture
is worth 1000 words.

17. Video is more likely to be shared than text but do include text with your video to help
explain the information further.

18. Include a relevant image in every single blog post you write and publish.



19. Learn the language of each social media site so that you can use it to the best of your
ability.

20. Re-upload all images separately to each social media site in the right sizes, rather than
sharing from one spot.

21. Share other people’s content too, not just your own.

22. Remember that all marketing, including visual marketing, is about your audience, not
you.

23. Post content that your audience will want to share, and will be proud to share.

24. Don’t forget to optimize every profile on every social media network that you use.

25. Add branding to images and videos such as watermarks and other information to make it
easy for people to tell where it originated.

26. Promote your social media networks separately to help people find you.

27. Connect social media accounts to enable some automation, but avoid too much
automation to cut down on boredom.

28. Use only legal, quality images in all your visual marketing.

29. Learn photography to create your own stock photos rather than always using other
people’s.

30. Engage with your readers by sending polls, questions and asking them to share new
images.

31. Study your metrics to ensure that what you are doing works. Adjust as needed.

32. Use online tools like Canva.com to create infographics and memes for sharing on social
media and in blog posts.

33. Think outside the box for seasonal themes to focus your marketing efforts. There is
much more to see than the four seasons.

34. Learn about the elements and principles of design, especially the rule of thirds.
http://en.wikipedia.org/wiki/Rule_of_thirds

35. Use directional graphics on long pages to keep your reader’s interest and direct them to
more.

36. Keep up to date on industry news so that your visual marketing information can be fresh.

37. Canva.com, PicMonkey.com and other online tools are great to use even if you have no
design skills.



38. Try using Fiverr.com to get graphics designed to use on social media for marketing
purposes.

39. Find images without copyright to use with your creative visual marketing, using
https://unsplash.com/.

40. Use creative animation to draw attention to the words that you want people to read.

41. Choose a color palette before starting with any new graphics.
https://color.adobe.com/create/color-wheel/

42. Use templates like those found on Canva.com to create effective graphics quickly and
easily.

43. Don’t forget to use alt tags within all images that you add to your websites to help with
search engine optimization.

44. Make all data pretty by creating an infographic. Use Piktochart.com to help.

45. When you create a screenshot, add emphasis with outlines, red circles, highlights and
more. Learn how: http://www.take-a-screenshot.org/

46. Augment a quotable quote with a callout, image background, and enhanced typography.

47. Keep a collection of stock photos with their licensing information so that you know how
they can be used at a glance.

48. Use free tools like Gimp.org to make images more beautiful. Find tutorials on YouTube.

49. Include video in your sales pages to increase conversion rates.

50. Make all blog posts more sharable by including relevant images.



 
 

 

http://www.plrcontentsource.com/

